
JOB DESCRIPTION 
Membership & Marketing Campaigns Manager 

Job Title  Membership & Marketing Campaigns Manager 

Department  Engagement 

Responsible to Director of Engagement 

Contract type Permanent / Full-time or 0.8 FTE applicants welcome 

Hours   40 hours per week or 32 hours per week 

Salary  £28,000 (or £22,400 at 0.8 FTE) 

Closing date  Monday 3 May 11.59pm 

Interview date Monday 10 May 

Join our creative, agile and ambitious Engagement team at Harewood.  

Get to work across the whole organisation – collections, birds, gardens, events and more –  
and help our charity achieve our forward-thinking vision and goals. 

Ensure you read How to Apply at the end of this document 

About Harewood 

Harewood House Trust is an educational charity which engages over 200,000 visitors every  
year through our three outstanding collections – art, garden and living – and a growing  
exhibition and engagement programme that links them and our audiences. It is one of  
England’s finest 18th century country houses, with a magnificent collection of fine and 
decorative arts; an accredited museum, with a nationally designated collection, it is also  
the family seat of the Earl and Countess of Harewood. 

Harewood was created using the historic wealth of the Lascelles family, garnered from  
the  West Indian sugar trade of plantations, enslavement of people of colour and ownership  
of ships and warehouses. Today, Harewood is as a safe place in which we can have open 
conversations about our past and bring communities together, using our history as a means  
of creating a better society today.   
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As an educational charitable trust, Harewood’s key objectives are:  

• to preserve for the benefit of the public the House, Gardens and Collections;  
• to promote the study and appreciation of the arts and sciences;  
• to provide facilities for recreation.  

Alongside the care, conservation and interpretation of the core collection, Harewood runs  
a series of innovative exhibitions of contemporary as well as historic art. The Trust also  
has a commercial arm that manages its trading operation including major outdoor events, 
conferences, corporate functions, fine dining, cafés and other retail and food outlets.  

This year, Harewood celebrates 250 years since the House was completed. The Trust has  
great ambitions for Harewood’s future, as well as celebrating its fascinating past, including 
working on a potential masterplan to ensure Harewood’s conservation, its longevity and its 
relevance to audiences today. 

JOB SUMMARY 

You will join a small, energetic and highly-motivated team which is re-defining the country  
house in the 21st century, engaging our 20,000+ Members and new audiences to ensure 
Harewood’s exciting future. 

Our programme holds the key to enticing in new audiences and keeping our current audiences 
engaged, and you will seek out a broader diversity of visitors to Harewood through exhibition and 
programme-led marketing campaigns.  

You will devise ways of building on our high-level Member retention rates – by leveraging our 
programming, planning Member-only events and activities, building consistent Member 
communications and other new ideas – and you will create new Member recruitment campaigns 
to convert visitors on site to Membership and to draw new Member audiences external to 
Harewood. Through this, you will grow a community of loyal supporters which underpins the 
future financial sustainability of the Trust, building on their ambassadorship and spotting  
opportunities for some to grow philanthropic relationships with the Trust. 

You will work closely with the Engagement Co-ordinator in planning campaign-led social media, 
in delivering campaigns to existing audiences; with the Visitor Experience Manager to ensure 
that Harewood Members receive excellent customer service; and with the Development Manager 
to ensure that Membership is part of Harewood’s fundraising landscape, feeds other fundraising 
ambitions and as potential leverage for promotion partners and corporate sponsorship. 

As part of the Engagement team, you will actively seek out new opportunities to grow the Trust’s 
vital income which supports its charitable and conservation aims. You will gain the opportunity 
to work with teams from across the organisation, bringing Harewood’s programme and its 
wonderful site to life in the campaigns they will fulfil.  

Finally, you will be a driven individual who thrives off the opportunities Harewood can offer,  
and be someone who actively thinks of and seeks out new ways to promote Harewood  
and its Membership. You will be inspired by goals and targets, and be a self-starter in  
wanting to achieve them. 
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KEY RESULT AREAS 

Campaigns 

• Devise and fulfil effective membership campaigns, using Harewood’s programme and 
engagement activities as a key to recruit new Members and retain existing Members. 

• Devise and fulfil effective marketing campaigns for Harewood-produced exhibitions, 
engagement events and programmes to engage new audiences and further engage  
current visitors. 

• Work across all campaign work will include the planning and production of advertising,  
print and distribution, online, direct marketing, promotions and active use of any other 
appropriate channel. 

• Produce campaign reports and monitor campaign progression ensuring campaigns are 
delivered on time and within budget, and deliver desired KPIs. 

Digital 

• Build CRM strategies into the planing and delivery of effective campaigns. 
• Ensure the quality control of membership data held on Harewood’s CRM system. 
• Work with the programming team to devise Member-only online content. 
• Work with the Engagement Co-ordinator to ensure that the website and social media  

channels act as ongoing campaigns to engage Harewood with all visitors. 

Membership events programme; membership fulfilment & monitoring 

• Devise and oversee a calendar of membership events as a key driver to engendering retention, 
including exclusive Member evenings, priority visit days, online events and more. 

• Oversee all membership processes with the Visitor Experience Manager. 
• Provide guidance, training and mentoring to the Visitor Experience team in the recruitment and 

ongoing support of members. 
• Produce monthly membership reports from Harewood’s CRM system, taking into account 

recruitment, retention, value and other KPIs to be determined. 

Strategy & performance 

• Devise campaign strategies as appropriate. 
• Ensure membership income targets are met. 
• Manage the membership budget. 
• Assist the Director of Engagement in devising over-arching membership, marketing and 

communications strategies in response to Harewood’s business plan. 

Supporting other teams 

• Proactively engage in membership and marketing opportunities with colleagues throughout 
the organisation. 

• Act as an ambassador of Harewood’s brand and visual identity, in order to assist colleagues in 
their understanding and use of the brand. 

• Actively seek out opportunities to leverage work with colleagues to help promote membership. 
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Personal and team skills 

• Be a highly motivated and enthusiastic individual.  
• Continuously deliver an excellent standard of customer and colleague care.  
• Have excellent organisation and communication skills.  
• Have good written and numerical skills. 
• Maintain a thorough understanding of Harewood’s visitor offer. 
• Uphold Harewood’s brand and positioning aims, and Harewood’s values. 

General responsibilities 

• A commitment to equal opportunities and health and safety . 
• Actively contribute to the successful achievement of departmental and charity-wide goals . 
• Adhere to all Harewood House Trust policies and procedures . 
• Undertake any other reasonable tasks as requested by the Director of Engagement,  

and carry out any other duties as reasonably required. 

PERSON SPECIFICATION 

Essential 

Experience of working in a marketing or membership role 
Campaign planning and fulfilment 
Significant copywriting experience 
Excellent written, verbal communication and numeracy skills 
Excellent planning, time management and organisation skills 
Mature interpersonal skills 
Experience of utilising a broad range of marketing and communications tools and channels  
Experience of using a ticketing and / or CMS system 
Experience of using e-mail communications platforms 
Confident IT skills, being database literate 
A proven track record to personal development 
A commitment to equal opportunities 
A commitment to working in the charity sector 
An interest in or appreciation of the arts, culture and heritage 

Desirable 

Experience in an organisation with an arts, culture and / or visitor attraction context 
Experience of working strategically, delivering on strategic ambitions and devising strategy 
Experience of design / layout / type-setting of marketing materials, posters, signage etc 
Use of Adobe Creative Cloud applications 

Demonstrating our Values 

Caring – demonstrate quality in your own work, showing support for those around you, 
respecting audiences and colleagues, showing empathy 
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Together – showing a commitment to team work, collaboration, belief in an organisation’s 
mission and vision, living brand values 

Adventurous – demonstrate energy and zeal in your attitude to work, being proactive,  
having a curious mind, being confident in your decisions, embracing innovation 

Challenging – showing a commitment to high standards with rigour in your own work,  
learning from every opportunity, proactively questioning to ensure best results  

HOW TO APPLY 

1. Download the Application Form from harewood.org/jobs 

2. Ensure you address the person specification and job description in your application form. 
Incomplete forms will not be accepted. As part of our process and to ensure fairness, 
Harewood House Trust does not accept CVs. 

3. Return it by the deadline – Monday 3 May 11.59pm – to recruitment@harewood.org 
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